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1. IVIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUSA JUCHUIIJIMHE (MOAYJIIO),
COOTHECEHHBIE C INIAHUPYEMBIMU PE3YJIbTATAMHU OCBOEHUSA
OBPA3OBATEJIbHOM ITPOI'PAMMBbBI

Heasto ocBoeHust auctUIuinHbl «lIpodeccnoHanbHBIE HHOCTPAHHBIM SA3BIK»  SBISETCS
MOBBILICHUE YPOBHS BJIAJIEHUSI WHOCTPAHHBIM S3BIKOM, JOCTUTHYTOTO Ha MPEIbIAyLIEH CTYNEeH!
o0Opa3oBaHMs, U OBJAJICHUE CTYICHTAMU HEOOXOIMMBIM U JIOCTATOYHBIM YPOBHEM HWHOS3BIYHOMN
KOMMYHHMKATUBHOM KOMIETEHIIMH ISl PEIIEHUsI COLUATbHO-KOMMYHUKATUBHBIX 3a/1a4 B Pa3IM4HbIX
obnacTsax npodeccnoHaIbHOR chepbl NesITeNbHOCTH, IPU OOIIEHHH ¢ 3apyOeKHBIMU HapTHEpamH, a
TaKKe JJIs JaTbHEHIIIer0 caMoO0pa30BaHHUs.

3agaun:
- BOCIHTaHUE TOJEPAHTHOCTH U YBAXKECHUS K JYXOBHBIM IICHHOCTSIM Pa3HBIX CTPAH U HAPOOB;
- pa3BUTHE KOTHUTHUBHBIX M HCCIIEJJOBATEILCKUX YMEHUH C UCIOJIB30BAaHUEM pECYpCOB Ha

WHOCTPAHHOM SI3BIKE;
- pa3BuTHE UH()OPMALIMOHHON KYIbTYpBI;
- pacimupeHue Kpyro3opa u MOBBIIICHUE 00IIeH T'YMaHUTAPHON KYJIbTYpPHI CTY/ICHTOB;
- TIOBBIIICHHE YPOBHS y4eOHOI aBTOHOMHH, CIIOCOOHOCTH K CaMO0Opa30BaHUIO.
1.1  Tlnanupyemble pe3yJIbTAaThl 00y4eHHUs AUCHMIIIMHE

OcBoeHME AMCUMIUIMHBI HampaBieHO Ha (QOPMHUpPOBAHUE Y CTYACHTOB CleAyIoei
YHHUBEPCATHHOW KOMITETCHITUH:

YK-4 — Cnocoben ocywecmenamo 0en108y10 KOMMYHUKAYUIO 8 YCMHOU U NUCbMEHHOU (hopmax
Ha 2ocyoapcmeennom asvike Poccutickoii @edepayuu u unocmpanuom(vix) szvike(ax).

1.2 Pe3yabTarbl 0CBOCHHUA 00pa30BaTeIbHON MPOrpaMMbl
B pezynomame oceoenus komnemenyuu YK-4 cmyoenm 0ondicen:

3nartb: 0a3oBbie NpaBuiia (GOHETUKH, TPAMMATHKUA (HA ypoBHE MOP(OJOTHH M CHHTAKCHCA);
0a30BbIe HOPMBI YIIOTpEOIeHHS 001Iel U MPOoheCCHOHATHHON JTEKCUKH;

YMeThb: npoAylnupoBaTh AUATOTUYECKYIO U MOHOJOTHYECKYIO PeYb B paMKaX IMPOrpaMMHBIX
TEM ¥ BOCIIPUHUMATH €€ Ha CITyX; COCTABIISATH OCHOBHBIC BU/IbI PEUEBBIX POU3BEICHHIA,

Bnaners: ci1yXxo-pOU3HOCUTENBHBIMU U OpdorpaduuecKMMHU HaBbIKAMU; JIEKCUKON B paMKax
TEMaTUKHA JTUCHUIUIMHBI; BCEMH BHUJAMH UYTEHUS YYEOHBIX TEKCTOB CTPAHOBEIYECKOW, HAay4HO-
MOMYJSIPHOM M TMpOo(deCCHOHATBFHOM TEMaTUKHU; KOMIIEHCATOPHBIMM YMEHUSIMHU, HOMOTAIOIIUMU
MPEOONETh «COOM» B KOMMYHUKAIIUU.

B pezynomame uzyuenus oucyuniunovl 6AKanasp OOAHCeH:

3HAaTB: WHOCTpPaHHBIA S3BIK B 00bEeMe, HEOOXOIMMOM JUISl MONTYYCHHS MPOPECCHOHATHHON
nH(popManuu U3 3apy0eKHBIX HCTOYHUKOB U OOIIECHUS HAa TPOPECCHOHATEHOM U OBITOBOM YPOBHE.

YMeTh: UCTIONB30BaTh OTYyYEHHBIC WHOSI3BIUHBIC 3HAHUS B POPECCHOHATBHON e TEIbHOCTH,
MEXKYJIbTYPHOM OOIIEHUH, TPUMEHSATh COOTBETCTBYIOIIYIO HHOSA3BIYHYIO JIEKCHKY.

Bnaners: MeTogaMy KOMMYHUKAIIUK B MEXKYIBTYPHOM IIPOCTPAHCTBE.

2. MECTO JUCHHUIIIUHBI (MOAYJIST) B CTPYKTYPE OBPA3OBATEJIbHOM
INPOI'PAMMBI

Cornmacho ®I'OC BO wu OIIOIl no wHanpasnenuto 42.03.01 Pexmama u cBsi3u ¢
00IIeCTBEHHOCThIO Mpodib «PekiiaMa U CBSI3M C OOLIECTBEHHOCTHIO MPOQWIBY TUCIUILIMHA
«IIpodheccnoHanbHbIl MHOCTPAHHBIA S3BIK» OTHOCUTCS K AUCIUIUIMHAM YacTH y4eOHOTro TjIaHa,
dbopmupyeMoit ydactHukamu oOpazoBaTenbHbiX oTHomeHuit (B1.B.10). Yepes mnpeamerHoe
coJepKaHUE OHA CBs3aHAa C TAKUMU JUCIUIUIMHAMH, Kak: «OCHOBBI MapkeTuHray, «Teopus u
MpaKTHUKa CO3JaHUsl PEKIaMHOTO MPOAYKTa», « IKOHOMHUKA MPEANPUATUNNU JP.

Ee ocBoenme OasumpyeTcss Ha 3HAHUAX W YMEHHUAX, NPUOOPETEHHBIX B XOJE H3YYCHUS
TUCUUIUTMHBL «THOCTpaHHBIN S3BIKY.

3. OFBEM JUCHUIIVIMHBI (MOAYJISA) B BAYETHBIX EJUHUIIAX C
YKA3ZAHUEM KOJIMYECTBA AKAJJEMNYECKHUX YACOB, BBIJIEJIEHHbBIX HA
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KOHTAKTHY1IO PABOTY OBYHAIOIIUXCA C IIPEITIOJABATEJIEM (IIO
BUIAM 3AHATHUHN) U HA CAMOCTOATEJBHYIO PABOTY OBYYAIOIIIUXCHA

Bcero gacos

. Jliist ouHO- N
O0BeEM OUCIIUIUINHEI Jins ouHol 3a0YHOU An 3a0410i
bopmbl (bopMbI dopmbI
oOy4eHus p 0o0y4eHus
00yJeHus
O01Ias TPYI0EMKOCTD JUCLIATIIIUHBI
Had Ty Jrct 7/252 ] 7/252

(3a4ETHBIX €1H/9acOB)
KonTtakTHas paboTta 00y4Jaroniuxcs ¢ mpenojaaBaTeneM (1o BujaM yueOHbIX 3aHSATHIA) (BCEro)

AynutopHas pabora (Bcero) 36 12
B TOM YHCIIE!

Jlexun -

[IpakTrueckue 3aHATHS 36 12
CamocrosrenbHas paboTta 00ydaronierocs 180 23]
(Bcero)

Bun npomexxyTo4HOil arTecTanuu Oxsamen (36) Swsaven (9)
(7K3ameH)

4. COJAEPKAHMUME JUCHUIIJIUHBI MOAYJIA), CTPYKTYPUPOBAHHOE I10
TEMAM (PA3JIEJIAM) C YKASAHUEM OTBEJAEHHOI'O HA HUX
KOJINYECTBA AKAJEMHAYECKHUX UJIU ACTPOHOMUNYECKHUX YACOB
BUJIOB YYEBHbBIX 3AHSATHUMN;
4.1Conepxxanue TMCUUIJIMHBI (MOIYJIs1)
Ounasn hopma odyuenusn
Tema 1. /lesioBoe oGumenne. OcoOCHHOCTH AEIOBOTO dTHKeTa. KoMMepueckas rmepernucka

(muceMo-3ampoc, IMUCHbMO-OTBET Ha 3ampoc, 3aKas, MUCHMO-TIPETEH3HUS, IMUCHMO-
n3BuHeHue). TeneoHHbIe  Pa3roBOphI(KaK  MPEACTaBUTHCSA, 3aKOHYUTH  Pa3roBOpP, OCTABUTh
COOOIIIEHUE, COETMHUTD C HYKHBIM MIEPCOHATIOM, OOCYTUTH I€TIOBBIE BOIIPOCHI).

Tema2. MenemxmenT. Tunbl meHemxkepoB. DyHkiuu MeHemkepa. Kiaccudukammm

MEHeJKepoB (10 MaciuTady AeATeNbHOCTH, MO (GyHKUusAM). PykoBoaurens mpoektoB. HauampHuk
Mpou3BOACTBA. MeHemkep no nepcoHany. @uHAHCOBBIN MEHEKED.

Tema3. Mapkerunr. CylmHoCcTh U 33Ja4d MapKeTHHra. MIHCTpyMeHThl MapkeTuHra. Bumsl
MapKETHHTA.

Tema4. Mos Oyaymasi nmpodeccus. Chepa mnpodeccuoHambHOU AeATENbHOCTH. Bus
CIELMAIMCTOB 10 peKJIaMe MU CBA3IM C 00mecTBeHHOCThIO0. [IpodeccuoHanpHble KadecTBa.
Bo3mo)kHOCTH TPYI0YCTPOMCTBA.

3aounan hopma odyuenusn

Tema 1. /lesioBoe oGumenne. OcoOEHHOCTH AEIOBOTO ATHKeTa. KoMMepueckas rmepernucka
(HI/ICBMO-3aHpOC, MUCbMO-0TBCT Ha 3aIllpoC, MUCbMO-IIPCTCH3 U, HI/ICBMO-I/I3BI/IH€HI/I€).

Tema 2. Mapkerunr. CyuiHOCTh U 33Ja4u MapkeThHra. HCTpyMeHThl MapKeTuHra. Buasl
MapKETHUHTA.

Tema 3. Mos Oynymasi mpogeccusi. Chepa npodeccnoHaTbHOW EATeTbHOCTH. Busl
CHEIMAIMCTOB TI0 peKjaMe M CBS3SIM C OOIIecTBeHHOCThIO. [IpodeccmonanpHbie KadecTBa.
Bo3MoxHOCTH TpyAOyCTpOKMCTBA.
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4.2  Pazgeabl/TeMbl JMCHUILIHHBI, HX TPYAOEMKOCTb U BH/bI 3aAHATHI
Tabmnuma 4.1
Ounast popma 00ydeHHS
=
=| =
No 5 a E <
- HaszBanue pasjiena, TeMbl ) = E| 2 5 | &
/I 5 S o| o E
5| o HO| & g S
o = = S O < E = =y
5| 2 |Egd S8 &|¢8
2| & |5EF |SE[<] %S
1 2 3 4 5 7 8 9 10
1 | Business communication 55 10 45 VK- | JI.1-10
(JIlemoBoe oOIICHUE) 4
Management. Types of VK- | JI.1-10
2 | managers (MeHeHKMEHT. 55 10 45 4
Turnel MEHEIKEPOB)
3 Marketing(MapkeTuHr) 55 10 45 ZK- JIL1-10
4 My future profession 51 6 45 VK- | JI.1-10
(Mos 6ynymias mpodeccust) 4
KonTpons (DK3aMeH) 36 36 ZK_ JL1-10
Bcero vacos 252 36 180 | 36
3aueTHBIE € UHUIIEI 7
Buo npomesicymounoii ammecmayuu: IK3amen.
Taonuua 4.2
3aounHas hopma oOydeHHS
= =
No 5 " E <
- HaszBanue pasjiena, TeMbI ) = E| 2 5 | &
n/n < | £ S of o 5 -
| Q| & s
o = = S O s E = S,
= g |2 o § S & = = )
3| E|EE: 253 | & | &
/M =E =i (ONN-- =
1 2 3 4 5 7 8 9 10
1 | Business communication YK-4 | J.1-10
81 4 77
(JIlemoBoe oOIICHHE)
2 | Marketing(MapkeTuHr) 81 4 77 YK-4 | JI.1-10
My future profession YK-4 | JI.1-10
3 81 4 77
(Mos Oymymiast mpodeccust)
KonTposs (3x3ameH) 9 9 | YK-4 | JI.1-10
Bcero vacos 252 12 231 9
3a4eTHBIC €AUHUIIBI 7
Buo npomesicymounoit ammecmayuu: IK3amen.
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5. NEPEYEHb YYEBHO-METOJIUYECKOTI'O OBECIIEYEHUSA AJ151
CAMOCTOSITEJTbHOM PABOTBI OBYYAIOIIIUXCS 1O JJUCIHUTIINHE
MOAYJIIO)
Cnucok numepamypbi no meme npuseoer ¢ maoauye 4.1
3aoanus ona camocmosamenvHol pabomoi.:
Tema 1. BusinessCommunication.
1.1. «Kommepueckasa nepenucka)
1. TloBTOpeHHE CTPYKTYpHl NenoBoro mucbMa. [lucbmo-3ampoc, MUChMO-TPEASIOKEHHE, MHUChMO-
3aKa3, MUCbMO-TIPETEH3Hs, TUCbMO-U3BHUHEHHE.
2.  VYiopaxHeHus.
Pacnonosxcume npeonoxcenus u3z nUCbMAa-3anpoca 8 NPAGUILHOM NOPAOKe, nepeseoume Imu
npeosocenus.
1) Tlook forward to hearing from you.
2) For your information, we are currently developing our sales literature and web sites and are
interested in translating these into five languages apart from English.
3) DI’ve seen your advertisement in today’s “Daily Mirror” and I am very interested in the
services you provide.
4) Thank you in advance for your cooperation.
5) Ishould be grateful if you send us your brochure and price list about your translation services.
3anonnume nponycku é nuceme nooxooauwumu no cmuiciy ciosamu. Ilepenuwiume mexcm
RUCOLMA U nepesedume €20 Ha PYCCKUIL A3bIK.

Dear Sirs, a) models of

In the Economist magazine No.7, 2014 we saw b) advertisement
your (1) describing your new (2) c) interested
smartphones. Weare (3) in them. d) supplier

As a major telecommunication company e) to supply
(4) , we requirelarge quantities of your smartphones f) an offer
(5) our clients in Belgium. Could you make us g) order
(6) for these products? Please(7) based on a h) items
monthly (8) of 500 (9) . i) reply

We look forward to your early (10) . i) quote your price

3. IlpakTuka cocTaBiieHUs JIEIOBBIX TTHceM 1o oopasiry. (JI. 2.6)

1.2. «Teneghonnwie pazzoeopur»
1. Juanoru «Usingthetelephone», «Changingarrangements», « Wrongnumber».
2. JlekcuuecKkueyrnpaxHEeHHUS.
Pacrnonoxure peruvky quagora B IpaBUIbLHOM MOPSIKE.
— Can you take a message, please?
— Key International. Good morning.
—  Who’s calling?
— Right. Good bye.
— I’'m sorry, but he isn’t available.
— Of course.
— Hello.Could I speak to Mr.Rogers, please?
— Will you ask him to call back as soon as possible.
— This is Mr. White from R&D department.
— Thank you. Bye.
3. IlpakTHka cOCTaBJICHUS TUAJIOTOB C UCIIOIB30BAHUEM YCTOMUUBBIX BBIPAKCHUH.
PoseBasiurpa «Making phone calls».
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1.

2.

CryznenTaM mpeyiaraeTcst CUTyalisl B paMKax Tene(oHHOTro pa3roBopa. OfnH U3 CTYIEHTOB
UCTOJIB3yeT HHpopManuio B O610ke A, npyroii — B 6;10ke B. Hy)kxHO cOCTaBUTH U MpeACTaBUTh YCTHO
JMAJIOT.

Ilpumep cutyanuu:

A. You are Jack White. You have an interesting business idea that you want to discuss with
Ron Donald. Ring him to arrange a meeting as early as possible next week. You would
like to take him out for lunch for an hour or so.

B. You are Ron Donald. You’re busy all next week except on Thursday from 11.45 a.m.

Tema2. Management. Types of Managers

2.1. «Meneorcmenm»

Texctol «What is a manager?», «Styles of Managementy», «Management qualities», «The job of

management».
JlekcnueckueynpaxHeHUst

Conocmasvmecnosacuxonpeoenenuamu. Cocmagbme ¢ HUMU RPEOJIOHCEHUSL.

1) know-how a) an estimate of what will happen in the future
2) management b) to deal with smth.
3) to organize ¢) knowledgeabouthowsmth. works
risk d) controlling and running a business or part of business
5) forecast e) to plan and operate smth. so that it works efficiently
6) productivity f) measurement of output per worker
7) to handle g) chance of failure
3. Pacckas u 6ecena mo teme «Managementy.

1) What is management?

2) What terms are used for “manager”?

3) What term is used more frequently in profit-making organizations?
4) What terms are used in government and non-profit organizations?
5) Who does the term “manager” refer to when used collectively?

6) What basic characteristics apply to managers?

for it?

Do you agree that “almost everything a manager does involves decisions”? What is the reason

8) Managing is a hard job, isn’t it?

9) What are management functions?

10) Has the field of management drawn on other disciplines? What are they?
11)Name the most important qualities for a manager. Explain your point of view.
12) Why did you choose to become a manager?

2.2.«Tunwvt meneosncepoe»

Texcter «Types and skills of managers», «Financial manager», «The Role of Personnel
Management», «Production manager», «Crisis management».
JlekcnueckueynpaxHeHus.
Conocmaevme yacmu npeonoxcenuit. Ilepesedoum eux.
1) Recruitment and selection manager a) deals with collective relationship
2) Compensation and benefits manager b) handles health insurance and
3) Training and development manager pension plans
4) Employee relations manager ¢) looks for manpower

5) Safety officer

d) ensures working practices
e) provides vocational training

3. Pacckas u 6ecena o Teme «Types of managersy.

Bonpocwul ona deceowr:
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2.

1) What are the levels of managers in most organizations?

2) What are top mangers responsible for?

3) Who does the second set of managers include?

4) What types of managers can you name according to the function of management?

5) Do these types differ within an organization?

6) Why is management called a hard job?

7) A manager will not advance far in business if he cannot work well through others, won’t he?

8) Do you agree with the statement that “a good manager is one who can persuade people that his
way is right”? Give your arguments.

9) What professions are in good demand in today’s labour market? Do you think managers are
among them? Express your opinion.

Tema3. Marketing.

Texcror «The concept and essence of marketing, its goals, principles and functionsy», «Market
conditions», «The company's product policy», «Pricing policy of the company», «Distribution
Policy», «Communication policy in marketing», «Marketing planning», «Organization and
management of marketing in the enterprise».
Jlekcuueckue ynpaxHeHuUs.
1) Write the correct spelling for each of these words:

1. price 2. discount 3. sale 4. need 5. customer 6. promotion

7. advertising 8. public relations 9. brand 10. corporate identity
2) Match the halves of these starting sentences and translate them:

1. Alfie was waiting at a busy ATM yesterday | a) to invest in some shares on the stock market.
2. We've applied for a mortgage b) for ten minutes to make a withdrawal.

3. Ruby gets £6.55 per hour c¢) with our local bank.

4. I'm going to take out part of my savings d) for working at the cinema.

3) Translate these sentences into English.
1. S moHMMaro pa3HMIly MEXly KOHIETIHEH cObITa U KOHIIETINEH MapKETHHTA.
2. Buepa s coBepmnia CAENKY, T.K. KyIIHJI TOBap XOPOIIETro KayecTBa.
3. HJIC Hanaraercst Ha BCe MPOIYKThI TUTAHUS.
4. S5l xoren pekiIaMHpOBaTh MPOAYKT B Ta3eTe, HO KJIIMEHT XOYET TOJbKO PEKJIaMy B UHTEPHET.
Paccka3 u Gecena o reme «Marketing.
Bonpocwul ona deceowr:
1) When and how did marketing appear?
2) What is the market situation?
3) By what criteria can goods be classified?
4) How do the concepts of sales, sales, and distribution relate?
5) What are the main difficulties in managing sales channels?
6) How does advertising differ from other types of communication?
7) What marketing strategies do you know?

Temad4. My Future Profession

Texkctol «Economists. Types of Economistsy, «Important Qualitiesy»,«Job Advertisementy», «My
Future Profession».

JlexcuueckueynpaxHeHus.

3anoanumenponyckunekcu4ecKUMueOUHUYamu.

Economists ...

1)
2)
3)

... must be able to use to solve complex .
... might how economic trends may an organization.
... must pay to details.

Crtp. 9 u3 26




PABOYAA MPOTPAMMA ANCUNTIJINHBI (MOAYNA)

4) ...may give __ ,explain __, or advise clients on economic .
5) ... may collaborate with .
6) ... use principles of _ , calculus and other topics in __ their economic .
7) ... must be able to present their __ clearly.
8) ...prepare _ and write for ___ in journals and news .
9) ... ___ historical employment trends to make future _ on jobs.
10) ... mustbeableto  dataand draw  conclusions.
3. Pacckas u 6ecena no reme «MyFutureProfessiony.
Bonpocwvionabeceowt:

1) What is your field of study? What are you specializing in?
2) What are the types of jobs in this field? What are the differences between them?

3) What makes a good specialist in this profession?

4) What knowledge and skills do you need in your future work?

5) What are the responsibilities of the different kinds of specialists in your chosen field?
6) Do you have any work experience?

7) Are you working at present? If yes, where and what is your position?

8) Where can you work after graduating?

9) Are you going to change your present place of work or get a promotion?

10)  What is the work schedule in this profession?

11)  Are you going to continue studies in the post-graduate courses?

12)  Would you like to carry out some research or scientific work in the chosen field?

13)  Is your profession highly required in the job market?

14)  When you obtain your degree, will you be self-employed, have a contractual relationship with
a firm or a state organization, or be on salary?

15) Do you think you can make a contribution to the development of our country?

5.2. IlpumepHbIe TEMbI JOKJIA0B

Ounasa ¢hopma ooyuenus:

1. Management. Types of Managers (MeHemxMenT. Tunsl MeHeKEpOB)

2. Marketing (MapkeTuHr)

3. Types of advertising and public relations specialists. My Future Profession (Tumnsl crieriuanucron
10 pEeKJIaMe | CBS3SIM C O0IIECTBEHHOCTRI0O Most Oymyiast mpodeccust)

3aounan ¢hopma odyuenun:

1. Types of advertising and public relations specialists. My Future Profession (Tumbl cneruanucTos
10 peKJIaMe U CBS3SM C 00IIeCTBeHHOCThI0 Mos Oyayias mpodeccust)

6. ®OHJIOLEHOYHBIXCPEJICTB/IJIA MPOBEJAEHUSA IPOMEXYTOUYHON
ATTECTAINHU OBYYAIOIIUXCA ITO JUCIUIIJIMHE (MOAY JI1O)
[Tpunoxenne Nel k paboueit mporpaMme TUCIUILTHHBI

7. OCHOBHASA U JOITIOJIHUTEJIBHASA YYEBHAS JIMTEPATYPA,
HEOBXOJIUMAA JJIs1 OCBOEHUSA JNCHUITIJIMHBI (MOY JIS)
OcHoBHas1 JInTEepaTypa:

1. [Tonos, E. b. AHrnmiickuii s3bIk [I7IeKTpOHHBIA pecypc]: yueOHoe mocodue / E. b.
[TomoB. — 2-e u3a. — DAEKTPOH. TeKCTOBbIe naHHBIe. — CaparoB: By3oBckoe obpazoBanue, 2019.
— 108 ¢. — 978-5-4487-0373-7. — Pexum pocryna: http://www.iprbookshop.ru/79613.html

2. 3aiiuesa, JI.A. AHrauiickuii sI3pIK B pekinaMe: yaeoHoe mocodue / JILA. 3aiinesa. - 3-e

u3m., crep. - Mocksa: M3narensctBo «@nuHTay, 2017. - 110 c. - ISBN 978-5-89349-885-1; To xe
[DnexTponHsIil pecypc]. - URL:http://biblioclub.ru/index.php?page=book&id=103498
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3. Hemenxwuii si3pik: yueonuk / mon pea. H.A. Konsgoii; MurncTepcTBO 00pa3oBaHus U
Hayku Poccuiickoit ®epepaunu, FOxHbI Qenepanbublii  yHHBepcuTeT. - PocroB-Ha-lloHy:
NznarensctBo FOxHOTO dheaepanbHoro yausepcurera, 2016. - 284 c. - bubmmorp. B kH. - ISBN 78-5-
9275-1995-8; To xKe [D51eKTpOHHBIN pecypcl. - URL:
http://biblioclub.ru/index.php?page=book&id=461985
4. I'youna, I'.I'. Aurnuiickuii s3bIK B TPO(HECCUOHATBHOU NEATETHHOCTH ISl CHEIUAIBHOCTH
«Pexnama»n=English in Professional Activities for the Specialty ‘Advertising’: yue6HOEe TOocoOue:
[12+] / I'I'. I'ybuna. — Mocksa; bepnun: Jupexkr-Menua, 2019. — 63 c. — Pexxum gocrtyna: mo

noamucke. — URL: http://biblioclub.ru/index.php?page=book&id=571257 (mara oOpaiieHus:
06.10.2020). — ISBN 978-5-4499-0465-2. — DOI 10.23681/571257. — TeKcT: 3J€KTPOHHBIHA.
5. Mopo3oBa, E.H. Aarnumiickuii s3be1k: yuebnoe nocodue / E.H. Mopo3osa; [ToBomkckuit

FOCYIApCTBEHHbI TEXHONOTHYECKNH yHHBepcHTeT. - Momkap-Oma: III'TY, 2017. - 92 c.: mi. -
bubnworp. B kH. - ISBN 978-5-8158-1930-6; To xe [DOnekrponnsiii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=483739

JonosHuTebLHAS JJUTEPATypa

6. WBanosa, JI. B. Hemenkuii s13bIK Ui MpoQecCHOHATBHON KOMMYHHUKAIMH: ydyeOHOe
nocoobue s CIIO / JI. B. WBanoBa, O. M. CuurupeBa, T. C. Tamamaii. — Capatos:
ITpodobpazoBanme, 2020. — 153 c¢. — ISBN 978-5-4488-0656-8. — Tekct: 31MeKTpPOHHBIA //
DNeKTPOHHO-OUOIHOTEeUHAS cucTeMa IPR BOOKS: [caiiT]. — URL:

http://www.iprbookshop.ru/91899.html (mara o6pamenus: 06.10.2020). — Pexum nocryma: ans
aABTOPHU3UP. MOJIb30BATEIICH

7. Epmosa, E. JI. Auramiickuii s3Ik 111 ipodeccnonanbHoro odmenus. MckyccTBo u
muzaitH = English for Professional Communication. Art and Design: yue6noe mocobue / E. JI.
EpmoBa. — Munck: Pecniybnukanckuii ”HCTUTYT nipodeccnonanbHoro oopasosanus (PHUII0), 2019.
— 152 ¢. — ISBN 978-985-6079-98-9. — TekKcT: 31IeKTpOHHBIN // DIeKTpOHHO-OMOIHOTEeYHAs
cucrema [IPR BOOKS: [caiiT]. — URL: http://www.iprbookshop.ru/94309.html (mara oGpamieHus:
06.10.2020). — Pexxum mocTyma: ajisi aBTOPU3HP. TOJIb30BATENICH

8. I'ypesnu, B.B. IIpakTthueckas rpamMmaTUKa aHITIMHCKOIO 3bIKA: YIPaXHEHUS U
KOMMeHTapuu: ydebHoe mocooue / B.B. I'ypeBuu. - 12-e uzn. - Mocksa: MUznarensctBo «DauHTay,
2017. - 292 c. - ISBN 978-5-89349-464-8; To xe [OnextpoHHbii pecypc]. - URL:
http://biblioclub.ru/index.php?page=book&id=103487
9. Kosanenko I1.1. English for students of PR / I1.11. KoBanenko, FO.A. Kyapsimosa. - Poctos-
Ha-Jlony: ®enukc, 2008. - 286 c. - (Bricmiee oOpazoBanHue)

10.  3axaposa E.B. Auramiickuii si3pIk a5 MeHekepoB o PR u pexiame: yued. mocobue
JUTsl BY30B, JIJIs TIOATOTOBKM OakanmaBpoB M maructpoB / E.B. 3axapora, JI.B. Yapsaumena. - M.:
Owmera-JI, 2010. - 344 c. - (Kypc MHOCTpaHHOTO SI3bIKA).

8. PECYPCHBI WH®OPMAIIMOHHO-TEJIEKOMMYHUKAITMOHHON CETH
"UHTEPHET", HEOBXO/JAUMBIE IS OCBOEHUA JTUCIUIIJIMHBI (MOAYJIA)

é\;‘gn Ha3zpanue nporpammbl/Cructembl Omnwucanue nporpammbl/CUCTEMBI
[TpodeccuonanpHas 6a3a JaHHBIX
1 https://slovari.yandex.ru Annexc-CrnoBapu
2 https://wooordhunt.ru/dic/content/en_ru AHTJI0-pYCCKHUH CI0Baph
3 https://dictionary.cambridge.org AHTJI0-pYCCKHUH CI0Baph
4 www.bbcworldservice.com/learningenglish | AyTeHTHYHBIC MaTepUAIIBI 110 U3YICHHIO

AHTJIMHUCKOTO SI3bIKa B YCIIOBUAX
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ayIUTOPHOM U CAMOCTOSITEIHHOW PabOThHI

5 www.onestopenglish.com AyTEeHTUYHBIC MaTEPUAITBI 110 TIPAKTUKE
AHTJIMHCKOTO SI3bIKA

6 www.britishcouncil.org/learningenglish Caiit bpuranckoro CoBera, opraHu3aru
00pa3oBaTeNnbHBIX U HHPOPMAIIMOHHBIX
MIPOCKTOB

7 www.study-english.info I'pammaTHYecKHid, TEKCUIECKHUH U

nH(OPMATHUBHBIN MaTepHuan ass
CaMOCTOSITENTbHON pabOThl CTYIEHTOB
pa3HOro ypOBHS OJATOTOBKHU

9. METOANYECKHUE YKA3ZAHUA JJ OBYYAIOLIUXCHA IO OCBOEHHUIO

JAACHUIIIINHBI MO4YJIS)

VYuebubiM m1aHOM nucHUIUIMHBL «[IpodeccnoHanbHBII HHOCTPAHHBIA S3BIK» MPEITYCMOTPEHO
YTEHHE JICKI[UH, MPOBEICHNE TPAKTHUECKUX 3aHATHH, CAMOCTOsTEIbHAs paboTa CTyACHTA.

MeTtoauyeckue yKa3aHus 110 BbINOJHEHNI0 MPAKTHYECKHUX 3aHATHI

ITpopaboTka paboueil mporpaMMel, yaensist oco0oe BHUMaHHUE IIeNsIM U 3a7jadyaM CTPYKTYpe U
COJIEp’KaHUIO0 JUCHUILIMHBL. PaboTa ¢ TekcTamu, BBINOJHEHHE JIEKCUKO-TPAMMAaTHUECKUX 3aJjaHHi,
aKTUBU3ALIMS JICKCUKU, PEUEBBIC YINPAKHEHHS, COCTABIICHUE JIMAJIOTOB, BBHINOJHEHHE CUTYaTUBHBIX
3aJaHui, TPOCIYIIMBAHUE ayANO- 3alUCEd U TPOCMOTP BHUJICO-CIOKETOB MO 3aaHHOM TeMe u ap.Ha
MPAKTUYECKUX 3aHATUAX KOHTPOJUPYETCS YpPOBEHb BOCIPHUATHS, 3HAHUS U KadyecTBO pPabOTHI
CTYICHTOB C IPOrpaMMHBIM MaTE€pUaloM, CTENEeHb YCBOGHHS OOIIEynoTpeOUTENbHOH U
npodeccnoHaNbHOM IEKCUKH, YPOBEHB BIIaJICHUSI HEOOXOJUMBIMU PEUEBHIMH HABBIKAMU.

Ha mnpakTuyeckux 3aHATUSAX KOHTPOJHUPYETCS YpPOBEHb BOCHPHSTHS, 3HAHUS M KayecTBO
paboThl CTYNEHTOB C Yy4eOHHMKaMH, pa3BUTHE HABBHIKOB PEIICHUS NPAKTHYECKUX 3aJaHUM,
KOHKPETHBIX MPOPECCHOHATBHBIX CUTYaIIU.

MeToau4yeckue yKa3aHHUs MO BbINOJHEHHIO CAMOCTOATEILHON padoThI

Bombioe MecTo B yueOHOM TIaHE OTBEICHO CaMOCTOSTENIbHON paboTe cTyneHToB. [1o utoram
CaMOCTOSITENTLHOW pabOThl Y CTYJAEHTA JIOJDKEH BBIPA0OTATHCS HABBIK HCCIICOBAHHS KOHKPETHOTO
BOIIPOCA B paMKax JAMCLUHUIUIMHBI U IPEICTABICHUS CAMOCTOSITENIbHBIX BHIBOJAOB HA OCHOBE M3YyUEHUs
y4eOHOro MaTepuasa 1 JTONOJHUTEILHON TUTEPaTyPHI.

3amaaus s CPC BkirouaroT B ceOsi: MEPEeBOJI TEKCTOB Pa3IMUHBIX KAaHPOB B paMKax
M3Yy4aeMOi TeMaTUKH, padOTy CO CIOBapSMHU, BBIMIOTHEHHUE JICKCHKO-TPAMMATHYECKUX YIPAXKHEHUH,
COCTaBJICHHE MOHOJOTUYECKUX/INAJIOTHYECKUX BhICKA3bIBaHUI 1O TeMaM, BBIMOJHEHHE TBOPUECKUX
3aJlaHuH, HAlMCAaHWE OCHOBHBIX PEUYEBBIX MPOU3BEICHUN, TOMAIIHEE YTEHUE, MOMCK WH(OpPMALUU B
cetu MurtepHer u ap. [IpoBepka uxX BBIOJIHEHUS OCYIIECTBISETCS Ha AyAMTOPHBIX 3aHATHSIX Kak
MOCPEACTBOM YCTHBIX BBICTYIUICHHI/ MPE3EHTAIMI CTYIEHTOB M UX KOJUICKTUBHOTO OOCYXIeHUs (B
TOM 4YHcie U B opMe MUHHU-KOH(PEpPEHLHUH), TaK U C MOMOUIbIO MHUChMEHHBIX CaMOCTOSTEIbHBIX
(KOHTPOJIbHBIX, TBOPYECKHX) paloT.

MeTtoauyeckue ykazaHusi 10 NOATOTOBKE K 3K3aMeHY

Haubonee OTBETCTBEHHBIM 3TAaoM B OOyYEHUHM CTYAEHTOB SBISIETCS JK3aMEHAIMOHHAS
ceccusi. Ha Hell cTyneHThl OTYMUTHIBAIOTCS O BBHIMOJHEHHHM y4eOHOW HporpaMmbl, 00 ypOBHE H
00beMe MOJTYYECHHBIX 3HAHUNA. DTO TOCYIapCTBEHHAs OTYETHOCTh CTYJICHTOB 3a MEPHO 00ydeHHUs,
3a W3ydeHWe Y4YeOHOW MUCIUIUIMHBI, 3a BeCh BY30BCKHil Kypc. [losTomMy Tak Benmuka uX
OTBETCTBEHHOCTh 3a YCIIEIIHYIO cAady SK3aMEeHallMOHHOW ceccuu. Ha ceccum CTyneHTBI CHAIOT
9K3aMEHbl WJIM 3a4eThl. 3a4eThl MOTYT MPOBOJIUTHCA C AU(PGEpPEeHIUPOBAHHON OTMETKOM mim 6e3
HEe, C 3alKChI0 «3aYTCHO» B 3a4ETHOM KHIDKKE. DK3aMEH Kak BbICIIas (opMa KOHTPOJS 3HAHHMA
CTYJCHTOB OIICHUBAETCS 10 NATHOAUIBHOM crcTEME.

3aJ0roM yCIHEIIHOMW c]auu BCeX K3aMEHOB SIBIISIOTCS CHCTEMaTH4YecKue, J0OpOCOBECTHbIE
3aHATUA CcTyldeHTa. OJHAKO 3TO HE MCKII0YaeT HEOOXOAMMOCTH CIielualbHOW paboThl mepen
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ceccMed W B TEpHON caadd dk3aMeHoB. Cmnemuduyeckod 3amadeil CTyAeHTa B TIEPHOJ
9K3aMEHAIIMOHHON CecCHU SBISAIOTCS TOBTOpEHHE, OOOOIIeHHEe W CHUCTEMaTH3aIUsl BCEro
MaTepuaia, KOTOpPbIM U3y4YeH B T€UEHHE ro/a.

Haunnats nmoBTOpEHNE PEKOMEHAYETCS 3a MECAL-IIOJITOpA 10 Haudana ceccuu. [Ipexne yem
NPUCTYIHUTH K HEMY, HEOOXOJMMO YCTaHOBUTH, Kakue yueOHbIe JUCIUIIITUHBI BEIHOCATCS HA CECCUIO
1, €CJIM BO3MOJKHO, KaJIEHAApHbIE CPOKH Ka)KJIOT0 dK3aMEHa WJIN 3a4eTa.

VYCTaHOBUB BBIHOCHMEBEIE Ha CECCHIO JUCIHUINIMHBLI, HEOOXOOMMO OOecCIeunTs cels
nporpaMMamMiu. B OCHOBY MOBTOpeHMs JOJDKHA OBITH IMOJIOKEHA TOJBKO Iporpamma. He cienyer
MOBTOPATH HU MO Omieram, HU MO KOHTPOJIbHBIM BompocaM. [loBropenue mo Omieram Hapymiaer
CHCTEMY 3HAaHMM M BEIET K MEXaHMYECKOMY 3ayyuMBaHWIO, K "HarackuBaHuio". [loBTOpeHme
MOPa3JIMYHOTO POJia KOHTPOJIBHBIM BOIPOCAM MPUBOJIUT K MPOITyCKaM U MpolenaM B 3HAHMUAX H K
HeZ0pa0oTKe MHOT/Ia BECbMa BaXKHBIX Pa3JI€ioB MIPOrPaMMBI.

[loBTOpEHUE - Mpolecc UHANBUYAIbHBIN; KaXAbIH CTYAEHT MOBTOPSIET TO, YTO AJI HETO
TPYAHO, HesicHO, 3a0biTo. IlosTOoMy, mpexae yeM NPUCTYNHUTh K MOBTOPEHHIO, PEKOMEHAYETCS
CHayaJla BHUMATEIbHO MIOCMOTPETh MPOrpaMMy Kypca, YCTaHOBUTH Hanbosee TpynHble, HAaUMEHee
YCBOEHHBIE pa3/IeNibl U BBIUCATh UX HA OTAEIbHOM JIUCTE.

B npornecce noBTOpeHUs aHATTM3UPYIOTCS M CUCTEMATU3UPYIOTCSI BCE 3HAHUS, HAKOIUIEHHBIE
Opy HM3y4EeHUU MPOrpaMMHOTO MaTepuaja: JaHHble y4eOHUKa, 3alucy JIeKIHUH, KOHCHEKTHI
NPOYNTAHHBIX KHUT, 3aMETKH, CIICJIaHHbIE BO BpEMsI KOHCYJIbTAllMH WM CEMHHApoB, u Ap. Hu B
KOEM cllydyae Helb3s OTPaHUYMBATHCS TOJIBKO OJTHUM KOHCIIEKTOM, a TeM OoJiee, UyKUMH 3aIUCIMU.
Bcesikoro posa 3ammcu ¥ KOHCHEKTHI - BELIH Cyry00 MHIMBHUAYaJIbHBIC, TIOHATHBIE TOJBKO aBTOPY.
["'0TOBSICH 1O UyKUM 3aMKCSIM, JIETKO MOKHO BIAcTh B OYEHb IPyObIe 3201y KICHUS.

Cam0 MOBTOpEHHE PEKOMEHAYETCS BECTH IO TeMaM IPOrpaMMbl M IO TJIaBaM y4eOHUKA.
3akoHYMB paboTy Haa TeMo# (TJIaBoi), HEOOXOIWMO OTBETUTH Ha BOIPOCH y4YEeOHWUKA WU
BBITNIOJIHUTD 33/1aHUS, @ CAMOE JIY4LIEe - BOCIIPOM3BECTU BECh MaTepUal.

KoncynpTanum, KoTopble MPOBOJATCS AJs CTYACHTOB B MEPHOJ IK3aMEHAIIMOHHON CECCUH,
HEOOXOJMMO HCIIONB30BaTh I YIAyOJIeHus 3HAaHWUH, Ui BOCHOJHEHHS TNPOOENoB U UL
paspelieHns BCceX BO3ZHUKIIMX TPYAHOCTEH. be3 TiaTenbHOro caMoCTOATEIbHOTO MPOAYyMBIBAaHUS
Mmarepuaia Oecela C KOHCYJIBTAaHTOM HEU30€XKHO OydeT HOCHUTh «OOUIHif», MOBEPXHOCTHBIH
XapakTep U He MPUHECET HYKHOTO pe3yJibTaTa.

EcTb nenslii psii IPUHLMIIOB, KOTOPBIMHU CIIEAYET PYKOBOJCTBOBATHCS IPU MOATOTOBKE K
JK3aMEeHaM.

[lepBbIil - MOATOTOBBTE CBOE paboyee MECTO, II€ BCE JOJDKHO CIIOCOOCTBOBAThH yCIEXY:
TUIIWHA, PACTIOJIOKEHUE YIEOHBIX TTOCOOUH, CTPOTHIA MTOPSIOK.

Bropoii - csaapTe ynoOHee 3a cTo, MON0KUTE Tiepesl CO00H YMCThIe JUCThI OyMaru, Crpana -
TeTpaau U yueOHuKH. BcmoMHUTE BCe, UTO 3HAeTe Mo JaHHOW TeMe, U 3alHIINUTEe 3TO B BHUJE IJIaHA
WIA TEe3UCOB Ha YHCTHIX JIMCTax Oymaru cieBa. Ilorom mpoBepbTe MpaBHIIBHOCTB, MOJHOTY H
MOCIIEI0BATENbHOCT, 3HAHUW MO TeTpaisiM M YydeOHHMKaM. BpimummTe TO, 4TO HE CyMeIu
BCIIOMHHTb, Ha IPAaBOM CTOPOHE JINCTOB U TaM JK€ 3alMILUTE BOIPOCHL, KOTOPHIE CIENYET 3a4aTh
IpenoaaBaTesio Ha KOHCYynbTauuu. He ocTaBisiiTe HU OTHOTO HESICHOTO MECTa B CBOMX 3HAHUSX.

Tpetnii - pabotaiiTe Mo cBoemy IIaHy. BiBoemM pexkoMeHAyeTcs TOTOBUTHCS TOJIBKO IS
B3aMMOIIPOBEPKHU MJIM KOHCYJbTAIlMH, KOTJa B 3TOM BO3HUKAET HEOOXOIUMOCTb.

YeTBepThlif - MOATOTaBIMBAs OTBET MO JIIOOOH TeMe, BBIACIUTE OCHOBHBIC MBICIH B BHUJIE
TE3UCOB M MoadepuTe K HUM B KAayecTBE JIOKA3aTelbCTBa IIaBHbIE (pakThl M nudpel. Bamr oTBeT
JIOJKEH OBITh KPaTKUM, COJIepKATEIbHBIM, KOHIICHTPUPOBAHHBIM.

[IAThIil - TOMUMO MOBTOPEHUS TEOPUU HE 3a0yJIbTE MOATOTOBUTH NMPAKTUYECKYIO HacTb,
4TOOBl CBOOOJHO M YMENO TMOKa3aThb HABBIKM pabOTBl C TEKCTaMM, KapTaMH, pPa3InYHBIMH
OCOOUSIMU, pEIIeHUs 3a1a4 U T.J.

[lecroil - ycTaHOBUTE YETKUI pUTM pabOThI U pexuM IHS. PasymHO uepenyite Tpyn H
OTJIbIX, MUTaHKE, HOPMAJIbHBIN COH U NMPEObIBAaHUE HAa CBEKEM BO3IYXE.
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CeapMOl - TOJKOBO HCHOJIB3YHTE KOHCYJbTalluW TmpenogaBarens. [Ipuxoaure Ha HHX,
MPOJAYKTUBHO MOPa0OTaB IoMa M C 3aroTOBICHHBIMH KOHKPETHBIMH BOINPOCAMH, a HE MPOCTO
MOCITyIIaTh, 0 4YeM OyIyT CIpalliuBaTh ApyTHE.

BocbMmoii - 6oiiTech mmaprajiky - OHa BaM He MPUOaBUT 3HAHUH.

JIeBAThIN - HE MOMYyCKaWTe Kak M3JIMIIHEH CaMOYBEPEHHOCTH, TaK W HEJOOLIEHKH CBOMX
crocoOHOCTe M 3HaHMH. B OCHOBE yBepeHHOCTH JeXaT TBepible 3HaHMA. lHaue Moxer
MOJIYYUThCS TaK, YTO BaM JIOCTAHETCS TOT €IMHCTBEHHBIN BOIIPOC, KOTOPBIA BBl HE TOBTOPHJIN.

Hecarelii - He 3a0bpIBaliTe CBS3bIBaTh CBOM 3HAHUS 1O JIIOOOMY TMpEIMETy C
COBPEMEHHOCTBIO, C )KU3HBIO, C IIPOU3BOJICTBOM, C IPAKTUKOM.

OnuHHAIIATHIN - KOT/Ia Ha YK3aMeHE BbI IMOJYyYUTE CBOM OMIIET, CIOKOWHO CSAIBTE 3a CTOJI,
o0xymaiite Bompoc, HaOpocaiiTe MmjaH OTBeTa, MOAOHANTE K MpuOOpaM, KapTam, MOJyManTe, Kak
TEOPETUUECKH OOBSICHUTD MPOJICIaHHbIi onbIT. He BoIHYHTECH, €CIIU YTO-TO 3a0bLIH.

[Ipu moAroToBKe K 3aHATHIM HEOOXOIUMO elle pa3 MPOBEPUTH ceOsl Ha TPEIMET YCBOCHUS
OCHOBHBIX KaTErOpUM M KITIOUEBBIX MOHITUH Kypca.

10. TH®OPMAIIMOHHBIE TEXHOJIOI'MH, HNCITIOJIb3YEMBIE ITPH
OCYHIECTBJIEHUHN OBPA3OBATEJIBHOI'O INPOLECCA 110 JUCHUIIJIMHE
MOAVYJIO), BKIIOYASA TNEPEYEHDb ITPOI'PAMMHOI'O OBECIIEYEHUA U
NHO®OPMAIIMOHHbBIX CITPABOYHbIX CUCTEM

IMPOI'PAMMHOE OBECHIEYEHUE U TH®OPMALIMOHHBIE CITPABOYHBIE
CUCTEMbI

Ha3zsanue

Onucanne mporpaMmbl/CUCTEMBI
nporpaMMbl/ CUCTEMBI

/o

[TpodeccuonanpHbIe 0a3bl JAHHBIX

https://www.scopus.com PedepatuBHas u cnpaBoyHas 6a3za JaHHBIX
pELICH3UPYEMOH JTUTEepaTyphl SCopus

[MonuremaTmyeckas peepaTuBHO-
oubnmorpadudeckas 1 HAyKOMETPHUIECKast
(bubmmomeTpudeckasi) 6a3a manHbIx WebofScience

https://apps.webofknowledge.com

11. MATEPUAJIBHO-TEXHUYECKAS BA3A, HEOBXOJAUMASA AJIsA
OCYWECTBJIEHUA OBPA30OBATEJIBHOTI'O ITPOLHECCA 11O
JUCHUIIVIMHE (MOAYJIIO)

AyIUTOpHBIE 3aHATHA IO JUCLMIUIMHE IPOBOMATCS B CIELUATU3UPOBAHHBIX aYAUTOPHUSIX
WHOCTPAHHBIX S3BIKOB (ayd. 221, 225), OCHAIIEHHBIX JOCKOW, pabOYMMH Y4eOHBIMU CTOJIAMH M
CTYNbSMH, TeleBu3opoM, DVD-mieepom, MarHUTOGOHOM, HAIVIATHOCTSMH. 3aHATHA TaKKe
poBoAsTCs B JUHradgoHHOM kiacce (ayn. 611), ocHallleHHOM KOMIbIOTEpaMU C YCTAaHOBJICHHBIM
JUIEH3UOHHBIM MPOrPaMMHBIM OOECIIEYeHHEM M TOJKIIOUEHHBIM K HUM nepudepuidHbIM
o0opynoBaHNEM (aKyCTHUYECKHUE CUCTEMBI ), TOCKOU, pab0YMMHU yUeOHBIMH CTOJIAMHU U CTYJIbSIMH.

s ui ¢ OB3. B yueOHBIX MOMEIICHUAX BO3MOXKHO 000pYIOBaHHME CHEIMAIbHBIX Y4eOHBIX
MECT, MPENoaraoiuxX yBeJIndeHne pa3Mepa 30Hbl Ha OJHO MECTO C YYETOM MOAbE3/1a U pa3BopoTa
Kpecna-KOJSICKH, YBEIMYCHHS IIUPUHBI MPOXOoJa MEXAY psilaMu CTojoB. B ayauropum xopoiuee
OCBEIICHHE, B COOTBETCTBHUH C TpeboBanusmMu COC.

B cnyyae oOydyenus cnabocnplmiamux OOYYalOUUXCsS ayIUTOPHUH IO HEOOXOAMMOCTHU
o0OpynyloTCs ayAMOTEeXHUKOW (MUKpOodOHAMH, TUHAMUKAMH, HAyIIHUKAMHU WX TOJOBHBIMU
TeneoHaMu, TUKTOPOHAMH).

12. OBPA30OBATEJIBHBIE TEXHOJIOT'NU
B mpomecce 0OCBOGHHMS NUCHMIUIMHBI HCIOJIB3YIOTCS — Cleaylomue o00pa3oBaTelibHbIC
TEXHOJIOTUU:
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—

. CTanaapTHble MeTO/bI 00y4YeHUs:

® JIGKLIUU;

® TPAaKTUYECKHE 3aHATHUS, HA KOTOPBIX 00CYXJIAIOTCSI OCHOBHBIE IPOOJIEMBI, OCBEIICHHBIE B
JEKIHAX U ¢HOPMYTHUPOBAHHbIE B JOMAIIHUX 33JaHUSIX;

® IHMCHMEHHBIC WM YCTHBIEC JOMAIIHNE 3a/IaHHS;

® KOHCYJBTAIlMU TPeToiaBaTeiel;

® caMmOCTOsITeNbHAs paboTa CTYAEHTOB, B KOTOPYIO BXOIUT OCBOECHHE TEOPETHYECKOTO
Marepuaia, MOATOTOBKA K MPAKTHYECKUM 3aHATHSM, BBIIOIHEHHE YKA3aHHBIX BBIIIE
NUCbMEHHBIX/YCTHBIX 33JaHui, paboTa ¢ TUTepaTypoil.

2. Jlng TOBBIIIEHWS MOTHBAIMM M AKTHBHOCTH CTYICHTOB Ha 3aHATHUSAX HCIIOJIB3YIOTCS

IPYIIOBBIE, TPOEKTHBIC 3alaHus, ydeOHbIe KOH(PEPEHIIUU, IUCKYCCUH, POJIEBBIC UTPHI U T. 1., @ TAKKE
B CHCTEMY ayJIUTOPHOW U camocTosTenbHOU padoTel BHeApstoTcs UKT u coBpemenHbie 1iudpoBbie

PeCypCHL.

Texuonoz2us KOMMYHUKAMUBHO20 00y4eHuUs: — HaTlpaBiieHa Ha GOPMUPOBAHNE KOMMYHUKATUBHOM
KOMITETEHTHOCTH CTYACHTOB, KOTOpas sBIseTcsl 0a30BOi, HEOOXOAMMOHN /s aJanTalnuud K
COBPEMEHHBIM YCIIOBUSAM MEXKYIbTYPHON KOMMYHUKAIIUH.

Texnonocuss  paznoyposnesoco  (Oughgepenyuposantnoco)  obyuenuss —  TPeATNoaracT
OCYIIIECTBIICHUE IMO3HABATEIHHOW MICSITENLHOCTH CTYACHTOB C YYETOM WX WHIAWBHUIYaIbHBIX
CIIOCOOHOCTEH, BO3MOXKHOCTEH W HHTEPECOB, MOOILIPSS MX PEATM30BLIBATH CBOM TBOPYECKUN
MOTEHIINA.

Texunonoeusi  unousudyanuzayuu  oOyyeHus — TIOMOTAeT PEATU30BbIBATh  JUYHOCTHO-
OPUEHTUPOBAHHBIA TMOJXOJ, YYUTHIBasg WHAMBHAyaJbHbIE OCOOCHHOCTH M TOTPeOHOCTH
yYaIuxcs.

Texnonoeus MooynbHO20 00yueHus — TPELYyCMaTPUBACT JIEICHUE COJAEpaHUS NUCIHUILTUHBI Ha
JIOCTaTOYHO aBTOHOMHBIE pa3ieibl (MOIyJIN ), MHTETPUPOBAHHBIC B 00N KypC.

Hzeposas mexnonoeus — TO3BOJISET pPa3BUBATh HABBIKM PACCMOTPEHHUS psiia BO3MOXKHBIX
croco00B pemieHus: mpodiaeM, aKTUBU3UPYSl MBILIUICHHE CTYJICHTOB U PACKPBIBAasl TUYHOCTHBIN
MTOTEHITHAJ KaXX0T0 00y4aeMoro.

Hngpopmayuonno-koMmyHUKayuoHHwie MexHOoN02UU (UKT) pacHmpsIoT pamKu
00pa30BaTeNnpHOTO MpoIlecca, MOBBIMIAS €ro MPAKTHYECKYI HAIpaBIEHHOCTh, CIIOCOOCTBYIOT
MHTEHCU(PUKALMU CaMOCTOSITENIbHON pabOThl 00y4aeMbIX M TOBBIIICHHUIO TO3HABATEIbHOU
AKTUBHOCTH

Texuonocusi mecmuposanusi — WCHOJb3YETCS I KOHTPOJIS YPOBHS YCBOEHUS JIEKCHUECKHX,
rpaMMaTHYeCKUX 3HAHUW B paMKax pa3fielia Ha OINpe/IeJIeHHOM dTare 00y4eHHUs.

Ilpoexmnas mexuono2uss — OPUCHTUPOBAHA HA MOJCIMPOBAHUE COIMAIILHOTO B3aUMOJICHCTBUS
o0ydaeMBbIX C IIeJIbIO PEHICHMs 33/a4yd, KOTOpasl Ompenenserca B pamKax HpodeccHoHaIbHON
MOATOTOBKH CTYACHTOB, BBIACISAS Ty WIM HHYIO TPEAMETHYIO o0sacth. Mcmonb3oBaHue
MPOEKTHOM TEXHOJOTUU CIOCOOCTBYET pealu3alliid MEXKIUCIUIUIMHAPHOIO  XapakTepa
KOMITETEHITNH, (POPMHUPYIOIIMXCS B TIPOIlecce 00YUCHHSI HHOCTPAHHOMY SI3BIKY.

Texnonocusi  passumusi  KpUMuyecko2o  MululleHuss —  CIocoOCTBYeT  (HOPMHUPOBAHUIO
Pa3HOCTOPOHHEH JIMYHOCTH, CHOCOOHON KPUTHYECKH OTHOCUTHCS K HH(MOpPMALUU, YMEHHUIO
0oTOMpaTh MHMOPMALIUIO TSI PEIICHUS TOCTABICHHOM 3a/1a4H.
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Ipunaoxenne Nel k pazaeay Ne 6
DoH/I OLIEHOYHBIX CPEJCTB ISl IPOBEIeHUsI IPOMEKYTOYHOM aTTecTaluu
00y4aroIUXCH M0 JUCUMUILTIMHE (MOTYJIIO)
6.1 TIEPEYEHb KOMIIETEHIIUH C YKABAHUEM DTAIIOB UX
®OPMUPOBAHMS B ITIPOLIECCE OCBOEHUS OFPA3OBATEJIBHOM
MNPOI'PAMMBI
Otamamu  GOpPMHPOBaHMSI KOMIIETEHIIMH B  TIpolecce
IMporpaMmsal ABJISIFOTCA CCMCECTPHI.

OCBOCHHSI 00pa3oBaTEIIbHON

Oransl (cemecTpsl) (OpMUPOBAHUS KOMITETCHIIUH B
nponecce ocsoeHus: OITOIT

Kox ¢popmupyemoii KoMmeTeHITHH
U ee CoJlepKaHue

OuHo-3204HasA

dhopma
00y4YeHHS

3aounas popma
oOyueHus

Ounas dhopma
oOyueHus

1 | YK4 CnocobeH  OCYHIECTBIISITh 4 xypc
JICIOBYI0 KOMMYHUKAIIMIO B YCTHOW U
MMUCbMEHHOU dhopmax Ha
roCyJ1apCTBEHHOM s3bike Poccuiickoit
denepaniui W WHOCTPAHHOM(BIX)

si3bIKe(ax).

5 cemectp -

6.2 OINHMUCAHUE IMOKA3ATEJIEW U KPUTEPUEB OLIEHUBAHUS
KOMIIETEHIIUM HA PA3JIMYHBIX DTAITAX UX ®OPMUPOBAHUSI,
OIIMCAHHUE HIKAJ OHEHUBAHUSA
B 3aBucuMocTH OT KosmuecTBa 0aioB OLEHUBAHNE KOMIICTEHTHOCTH CTYJCHTA OI[CHUBACTCS
10 YPOBHSM: OT 3 110 4 GaJUIOB - «MUHUMAJIbHBIN YPOBEHBY, OT 5 10 7 6aJIOB - «0a30BbIil YPOBEHBY,
oT 8 10 9 6aIIOB - «BHICOKU YPOBEHBY.
Onucanue nokazameneu u Kpumepues OYyeHUSaAHUs KOMnemeHyul

[Toka3zaTenu . [Ixana
Kputepuu onieHnBaHusI KOMIIETEHIIUH
OLICHUBAHUS OIICHUBAHMUS
IToruumanue Nmeer OGaszoBple o0OmMe 3HAHWA B paMKax [auamna3zoHa| MUHUMaTbHBIN
CMBICJIA BBIJIEJICHHBIX 3a1a4 (1 6amn) YPOBEHb
KOMIIETEHIINH [Tonumaer (akThl, NPUHIMIIBI, MPOLECCHI, 00muMe moHATUs B|ba3oBbiit
npenenax o0JacTH WCCleoBaHUs. B OOJBIIMHCTBE CIy4yaeB |ypOBEHb
CIOCOOEH BBISIBUTH JIOCTOBEPHBIE HMCTOYHHMKH HH(pOpmanuu,
o0paboTaTh, aHAIM3UPOBaTh MH(pOopMaIHio. (2 6asia)
Nmeer QaxTuueckne W TEOpETHUECKUE 3HAHUS B mpezenax | Beicokwii
obnactu MCCIIEIOBAHMUS C MOHUMaHUEM IpaHull | ypOBEHb
npuMeHUMOCTH (3 Gana)
OcBoeHue Hannure OCHOBHBIX yMEHHH, TpeOyeMbIX Mg BBINOJHEHUs | MUHUMATbHBIN
KOMIIETEHIIMM B |MpOCThIX 3amad. CrmocoOeH MPUMEHSTh TOJIbKO THUIUYHEIC, | YPOBECHb
pamMKax u3ydeHHus | HauOoliee YacTO BCTPEUAIOLIUEecss MPHUEMbl MO KOHKPETHOM
MUCIUAILINHBI chopMynupoBaHHOH (BBIIENIeHHOI) 3anade (1 Gan)
NMeer numama3oH MpakTUYECKHX YMEHHUH, TpeOyembix mis|ba3oBsrii
pelIeHus ONpEAEICHHBIX MPo0JieM B 00JACTH HCCIIEAOBAaHMUS. | YPOBEHb
B OonpmmHCTBE cllydaeB CHOCOOEH BBISIBUTH JIOCTOBEPHbBIE
UCTOYHUKM  uHpopMauuu, o0paboTarth, aHAIM3UPOBATH
nHpopmarmto. (2 6amra)
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Nmeer mumpokuii  nuMama3oH — NPaKTHYECKUX  YMEHUH,
TpeOyeMbIX i1 pa3BUTHS ~ TBOPUECKUX  peEIIEHUH,
abctparupoBanus mpoodsieM. CriocoOeH BBISBIATH MPOOJIEMBI U
YMCCT HAXOAUThH CHOCO6BI pelmicHus, NPpUMCHAA COBPECMCHHBIC
METOJIbl U TeXHOJIOTHH. (3 Gaia)

Bricokuit
YPOBEHb

CriocoOHOCTE
MIPUMEHSTH Ha
MPAaKTUKE 3HAHUS,
MOJTyYCHHBIE B
X0o4€  H3y4eHUsd
JUCIIUTITUHEI

Cnocoben paboraTe mpu mpsiMmoM HabmogeHun. CrocobeH
NPUMEHATh TEOPETHUECKUE 3HAHUS K PEIICHHI0 KOHKPETHBIX
3ama4. (1 6amr)

MuHuManbHEIN
YPOBEHb

Moxet B34Th Ha ce0sl OTBETCTBEHHOCTH 3a 3aBEpIIICHUE 3a1a4
B HCCIICIOBAaHUM, TIPUCIOCAOIMBACT CBOE TMOBEACHHE K
00CTOSATENTLCTBAM B PEIICHWH TpoOieM. 3aTpyaHsSeTCs B
PEIICHUN CIIOXHBIX, HEOPAWHAPHBIX MPOOIEM, HE BBIICISICT
TUIHUYHBIX OMMOOK U BO3MOXKHBIX CIIOKHOCTEH MPH pEIICHUN
TOU 1 MHOU Tipob6sieMsl (2 Gaa)

bazoBrIii
YPOBEHb

CnocobeH KOHTpOJIMPOBATh padoOTy, TPOBOJUTH OIICHKY,
COBEPILICHCTBOBATh JIeHCTBUA palbOThl. YMeeT BBIOpaTh
3O PEeKTUBHBIA TPUEM peUIeHUsS 3aJad 10 BO3HUKAIOIINM
npobsiemam. (3 Gaa)

Bricokuit
YPOBEHb

LIxana oyenxu 013 NPoGedeHUs NPOMENCYMOUHOU ammecmayuu o OUCYUNIUHE

n/m OTBET

OreHKa 3a

XapakTepucTHKa OTBETa

1 OTIINYHO

— MOJIHO PACKPBITO COACPKAHNUEC MaTCpUalia,

MI0CJIEI0BATEIbHOCTH;
IPOIEMOHCTPUPOBAHO
IPOTPAMMHOTO MaTepuaa;

— TOYHO HUCIOJIb3YETCS] TEPMHUHOJIOTUS;

CHUCTCMHOC )51

MIPOJIEMOHCTPUPOBAHO YCBOCHHUE panee
COMYTCTBYIOIIUX BOIMPOCOB, CHOPMHPOBAHHOCTH U
KOMIIETEHIINI, YMEHUI 1 HABBIKOB;

TEOPHH K PELICHHIO MPO(PECCUOHATBHBIX 3a/1a4;

JTUTEPaTypHl;
JTIOTYIIIEHBI

oIHAa

IIBE

riryookoe

HETOYHOCTH TIPH
BTOPOCTENEHHBIX BOMPOCOB, KOTOPbIE UCHPABIISIIOTCS MO 3aMEUYaHUIO.
- KOJIMYECTBO 0aJIIOB 32 OCBOEHHE KOMIIETEHIHH OT 8 10 9

— MaTepuajg HU3J0KEH TPaMOTHO, B OIPEIEICHHOW JIOTUYECKOM

3HaHHUC

— II0Ka3aHO yYMEHHUE WJLIIOCTPUPOBATH TEOPETHYECKHUE I1OJIOKEHUS
KOHKPETHBIMHU IIPUMEPaMH, IPUMEHATh UX B HOBOU CUTYyalUU;

W3YYEHHBIX
YCTOMYUBOCTD

— OTBET MPO3BYYAl CAMOCTOSTENBHO, 0€3 HABOSIIUX BOIPOCOB;
— IPOJEMOHCTPUPOBAHA CIIOCOOHOCTh TBOPUECKH MPUMEHSITH 3HAHUE

— MPOACMOHCTPUPOBAHO 3HAHME COBPEMEHHOM yueOHOW W HAyIHOU

OCBEILEHUHU

Xoporio

HE€ BCE€ BbIBOIbI
XapakTep;

— BOIIPOCHI U3J1araroTcs CUCTEMATU3UPOBAHO U MTOCIEN0BATENBHO;
— NPOAEMOHCTPUPOBAHO YMEHME aHAIM3UPOBATh MAaTepUas, OJHAKO
HOCAT AapryMEHTUPOBAHHBIA U JOKa3aTEIbHBII

— IIPOAEMOHCTPUPOBAHO YCBOEHUE OCHOBHOM JIMTEPATYPBHI.
— OTBET YJIOBJIETBOPSIET B OCHOBHOM TPEOOBAaHUSAM Ha OLIEHKY «5»,
HO TNIPY 3TOM MMEET OAMH M3 HEIOCTATKOB: B M3JI0KEHHM JIOMYIIEHbI
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HeOoJbIe TPoOesbl, HE MCKA3UBIINE COJIEPKAaHUE OTBETA; JOMYIICHBI
OJIMH — JIBa HEJ0YeTa MPU OCBEHICHUU OCHOBHOIO COJAEpXKAaHUS OTBETA,
WCITpaBJICHHBIC TI0 3aMEYaHUIO MPEoAaBaTENs; JOMYIIIEHBI OITUOKA WITH
Oojnee MBYX HEMIOYETOB MPHU OCBEIICHWH BTOPOCTEIIEHHBIX BOMPOCOB,
KOTOPBIE JIETKO UCTIPABIIIOTCS TI0 3aMEYaHUIO MPEIO aBaTelsl.

- KOJIMYECTBO OAJLIOB 32 OCBOEHHE KOMIIETEHIIUI OT 5 110 7

3 VY noBneTBopUt — HEMOJHO WM HEMOCJIEeIOBAaTEeIbHO PACKPBITO COJEPIKaHHE
€JILHO MaTepuana, HO TIOKazaHO oOmiee TOHMMaHHWE BOMpoca U
MPOJICMOHCTPUPOBAHBl  YMEHUS, JOCTATOYHBIC JUIS JladbHEHIIEro
YCBOEHUSI MaTepuana;
— YCBOGHBI OCHOBHBIE KAaTE€rOpUHU II0 paccMaTpUBAEMOMY U
JIOTIOJIHUTEILHBIM BOTIPOCaM;
— HAMEJIMCh 3aTPYAHEHUS WM JIOMYIICHBl OMIMOKH B OINPEICICHUH
MOHSATUM, MCHOJIb30BAHUM TEPMHUHOJIOTHH, HCIPABICHHBIE TIOCIIE
HECKOJIbKMX HaBOISIIUX BOIIPOCOB;
— TpU HEMOJIHOM 3HAHUM TEOPETUYECKOro Marepuasia BhISIBICHA
HeJ0CTaToYHasi CPOPMUPOBAHHOCTH KOMIIETEHITNH, YMEHUN W HABBIKOB,
CTYJIEHT HE MOXKET MPUMEHUTh TEOPUIO B HOBOW CUTYaIUU;
— IPOJIEMOHCTPUPOBAHO YCBOCHUE OCHOBHOM JIUTEPATYPHI.
- KOJIMYECTBO 0AJJIOB 32 OCBOCHHE KOMIICTECHIIMH OT 3 110 4
4 HeynosnerBop — HE PACKPBITO OCHOBHOE COJIEpKaHUE yueOHOTO MaTepHaa;
UTEJIBHO — o0Hapy>XeHO He3HaHHME WJIM HEMIOHUMaHue OOJbIIel uin Hanboee
BaKHOHM 4acTH y4eOHOT0 MaTepuaa;
— IOMYIIEHBI OIMMOKH B OMPEICTICHUH MMOHSATHH, PU UCTIOTH30BAHUHT
TEPMUHOJIOTHH, KOTOpPbIE HE HCHPaBIEHBI TOCIE HECKOJIbKHX
HaBOJSIIIUX BOIIPOCOB
- He cOpMHUPOBAHBI KOMIIETEHIINN, YMEHHUS U HaBBIKH, KOJIHYECTBO
0aJuIoB 32 OCBOCHHME KOMIICTCHIIMI MeHee 3.
- OTKa3 OT OTBETA WJIM OTCYTCTBHUE OTBETA
Lxana oyenku nucbMeHHbIX 0MEemo8 no OUCUUNIUHE
No OrmeHka 3a
XapakTepuUCTHUKa OTBETA
/1 OTBET
1 OTtinyHO Marepuan  pacKpbIT  HOJHOCTHIO,  HM3JIOKEH  JIOTWUYHO,  0e3
CYIIIECTBEHHBIX OIMMOOK, BBIBOIBI JOKa3aTCIIbHBl W OMUPAIOTCS Ha
TEOPETHYECKUE 3HAHUS
KonmuectBO 0ayIoB 32 OCBOEHHE KOMIIETEHINH OT 8 10 9
2 Xopotio OCHOBHBIE TIOJIOKEHHUSI PACKPBITHl, HO B H3JIOKEHUU HMEIOTCS
HE3HAYMTENIbHBIE OIMMOKM, BBIBOJABI JOKAa3aTeIbHbI, HO COJEp)KaT
OTJEIbHBIC HETOUHOCTHU
KonmuectBo 0ayuIoB 32 OCBOEHHUE KOMIIETEHINHI OT 5 10 7
3 VYnosnerBopure | M3noxkeHne  marepuaia HE  CUCTEMAaTH3UPOBAHHOE,  BBIBOJIbI
JIBHO HEJO0CTATOYHO JJOKA3aTeNbHbI, apryMEHTAIHS cladast.
KonnuecTBo 0allsIoB 32 OCBOCHHE KOMIIETEHIIUM OT 3 10 4
4 HeynosnerBopu | He packpblTo OCHOBHOE COJNepKaHHWE MaTepuaja, OOHApYKEHO He
TEJNLHO 3HAHHE OCHOBHBIX ITOJIO)KEHUI TEMBI.

He cdopMupoBaHbl KOMNETCHIIMH, YMEHUS U HaBbIKUM. KoimdecTBo
OaJUIOB 3a OCBOEHUE KOMIIETEHIIUN MeHee 3
OTBeT Ha BOIPOC OTCYTCTBYET
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JIsi  CTyAeHTOB C OrPAHMYEHHBIMH BO3MOKHOCTSIMH 3/0POBbSI NPEAyCMOTPEHBbI
cjleyolIHe OlleHOYHbIE CpecTBA:

Kamezopuu cmyoenmos Buowi oyenounvix cpedcma Dopma Kowmpons u OyeHKu
pe3yibmamos ooy4enusl

C HapyiieHueMm ciiyxa Tecrsl, nucbMeHHbIe | [IpenmyiiecTBeHHO
CaMOCTOSITENIbHbIE paboThl, | MHUCbMEHHas TPOBEpKa
BOIPOCHI K 3auery,
KOHTPOJIbHBIE PAOOTHI

C HapylieHneM 3peHus CobecenoBanue 1o Borpocam Kk | [IpeumyiiecTtBeHHO yCTHast
3a4eTy, OMpoc M0 TEPMHUHAM MpoBepKa (MHANBUAYATHHO)

C mHapyumenueM omnopHo- | Pemenue JIUCTAaHIMOHHBIX | OpraHu3anus B3auMOJEHCTBUSA

JBUTaTEJIFHOIO almapara TECTOB, KOHTPOJIbHBIE paboThl, | ¢ 00yJaromuMucs
MUChbMEHHBIE CAMOCTOSTENIbHBIE | TOCPEACTBOM ANEKTPOHHOM
paboThI, BOIPOCHI K 3a4ETYy. IOYTHI, MUCEMEHHAS IPOBEPKA

CryneHTaM ¢ OTpaHWYCHHBIMH BO3MOXKHOCTSIMH 3JIOPOBbSI YBEIMUYUBACTCS BpeMs Ha
MOJIrOTOBKY OTBETOB HAa KOHTPOJIbHBIE BOMPOCHL. B 0CBOCHMHN MUCHUIUIMHBI HHBATUIAMH U JIUIIAMU C
OTpaHUYECHHBIMH BO3MOXXHOCTSIMH 3JIOPOBbSI OOJIBIIOEC 3HAYCHHWE WMEET WHAMBHIYyalbHas padora.
Ilon wHAMBHMAyanbHOW  paboTOM  moJpa3ymeBaeTcs  HMHIMBUAyalbHas  y4deOHas  pabota
(KOHCYJbTAlIMK), TO €CTh JOMOJHUTEIHHOE pa3bsICHEHHE Yy4eOHOTO MaTepuaia W YIIyOJIeHHOE
U3yueHHe MaTepualia C TeMH 00yJaloLIMMHUCS, KOTOPBIE B 3TOM 3aMHTEPECOBAHBI.

6.3 THUIIOBBIE KOHTPOJIBHBIE 3A/IAHUS NJIN UHBIE MATEPHAJIBI,
HEOBXOJUMBIE JIJISI ONEHKH 3HAHWM, YMEHUM, HABBIKOB U (UJIN)
OIIBITA JEATEJBHOCTHU, XAPAKTEPU3YIOLUX JTAIIbI
®OPMHUPOBAHUA KOMIIETEHIMI B ITPOIIECCE OCBOEHMUSI
OBPA3OBATEJIbHOM ITPOT'PAMMBI

Oran  QopmupoBaHMs ~ KOMIETEHIMA B  TpoOLECCe  M3YyYeHUs  TUCIUIUIMHBI
«IIpodeccnoHanbHbplii  WHOCTPAHHBIA  SI3BIK»  XapaKTEpU3yeTcs  CICAYIOIMMH  THIIOBBIMHU
KOHTPOJIbHBIMU 3aJJaHUSIMH.
6.3.1 TunosBbie KOHTPOJIBbHBbIE BONPOCHI JIsl NOATOTOBKH K 3K3aMeHY IIPH NPOBeAeHUHT
NPOMEKYTOYHOM aTTeCTALMH N0 JUCIUIIHHE
Tembl ycTHOM peun
Ounasa ¢popma ooyuenus:
1. Management. Types of Managers (MeHemxMenT. Tunsl MeHeKEpPOB)
2. Marketing (MapkeTuHr)
3. Types of advertising and public relations specialists. My Future Profession (Tumnsl crieriuanucroB
10 PEeKJIaME | CBS3SIM C O0IIECTBEHHOCThI0O Most Oyayiast mpodeccust)
3aounan ¢hopma odyuenusn:
1. Types of advertising and public relations specialists. My Future Profession (Tumnsl cneunanuctos
10 PEeKJIaME | CBS3SIM C O0IIECTBEHHOCTRI0O Most Oyayimast mpodeccust)

IIpumepHbIe BONPOCHI 1J151 co0eceJ0BAHUS

1)  Is the profession of a marketer important nowadays?

2)  What makes a good marketer?

3) A marketer needs some knowledge of the world outside his own country, doesn’t he?
4)  Will a marketer need some knowledge of political and economic history in future?

5)  Where can you work after graduating from the Institute?

6) s the profession of an accountant widely required in any society nowadays?

7)  What is the difference between a marketer and a sales manager?
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8)  What is a sales manager responsible for?

9)  What do you prefer, to work in a PR agency or in the marketing department of an enterprise?

10) Why is it important to know the economic laws of the development of the society?
Kputepun o1leHKH M3JI0KEHBI B IIKaJe OLIEHKU JJISl POBEACHHS MPOMEKYTOUHON aTTeCTaluu

10 JUCLUILINHE.

6.3.2

Bapuant 1

TunoBble NpaKTHYECKHE 321a4M (321aHUS, TECThI) OMJIETOB /JIs1 IPOBEIeHUS

NPOMEIKYTOYHOM aTTeCTAIMH 110 AHCHHUIIIHHE
HUTOTI'OBbIM TECT IO JUCHUITJIMHE

HaumenoBanue
KOMIICTCHIINN

Bomnpoc

YK-4 — Cnocoben

OCYILIECTBIISTh
JIEJIOBYIO
KOMMYHHKAIUIO B
YCTHOM u
MMACbMEHHOU
bopmax Ha
roCy/1apCTBEHHOM
SI3BIKE
Poccuiickoit
®denepauun u
WHOCTPaHHOM(BIX )
s3bIKe(ax).

Bri6epuTe npaBUIIbHBINA BapUAHT:

Currencyisa.....

verb

noun

adverb

... does Mark do for living?

He’s a broker.

How

Where

What

The financial manager is responsible ... a team of people.
to

for

of

Bri6epuTe CHHOHMM BBIpaXXEHHUS «incometax.
tax on wages

tax on food

corporation tax

[Togbepute mepeBoa cioBa «cashy.

npUOBLIH

CTOUMOCTh

HaJIMYHBIC

Future economists... more education than those of the past.
needed

will need

will be needed

Could you ... me 2000 rubles till next week?
borrow

lend

pay

If the bank lends you money to buy a house, that is called ... .
a loan

a credit

a mortgage

Bribepure npaBUIIbHBIN NEPEBO MPEATOKEHHS

9)

a)
b)

We expect you to open a savings account at our bank.
MBI 5k11eM Bac, 4TOOBI OTKPBITH cOeperaTebHbII cYeT B OaHKe.
Mpbl OXHJIaeM, 4TO BBl OTKpPOETEe cOeperaTelbHBIA CUET B HalleM
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OaHke.

c) MpbI MOHMMaeM Ballle JKeJIaHUE OTKPBITH CYET B HAIlIEM OaHKe.

10)  We expect the company to create job opening for the accountant in the
near future.

a) Mpbl OXHmaeM, 4TO KOMITAaHUS OTKPOET BAaKAHCHIO Ha JOJDKHOCTB,
Oyxranrepa B Ommkaiiiem Oyymem.
b) OXUAal0T, 4YTO KOMIIAHMS
Oyxranrtepy B OJIM3KOM OyayIeM.

c) Oskumaercs, YTO KOMIIAHUS CO37]aCT OTKPBITYIO BAKAHCHIO OyXTanTepy
B OnvkaiineM Oyaymiem.

co3macT paboTy, OTKPBIBAIOMIIYIOCS

11) Jack didn’t get that job.
a) Sorry to hear that.
b) He’s so lucky.
c) Good news!
Pacnonoscume smu npeonosicenuss uz nucoma - npueiaulenus 6 NPasUIbHOM
nopsoxe.
a) Please take a look at our website.

YK-4 — CriocobeH | b) We are writing to invite you to a conference in Tokyo.

OCYILIECTBIIATh c) Please do not hesitate to contact us if you require any further

JIEIIOBYIO information.

KOMMYHHKaIuio B | d) There you will find the details of the conference schedule.

YCTHOM u|e) This will be an excellent opportunity to meet local suppliers and

MMHUCbMEHHOU agents.

bopmax Ha | 3alOJIHHUTE MPOITYCKH MOAXOSIINMU MPEATIOTaMU

rocynapctBeHHoM | 12)  We look forward ... receiving your order soon.

SI3BIKE a) from

Poccwuiickoii b) to

denepanuu u|cC) at

nHOCTpaHHOM(BIX) | BeiOepuTe MpaBUIIbHBIN TIEPEBO/I MIPEATOKEHUS:

s3bIKe(ax). 14)  Thank you for your letter of 2 September, applying for the position of
an economist with this company.
a) brnaromapro 3a mucbMO OT 2 CEHTsIOps, TojaroIiee Ha JOHKHOCTH
SKOHOMMCTA B 3TOM KOMIIAHUH.
b) Cmacubo 3a Bamie MUCBMO OT 2 CEHTSAOpPS, B KOTOPOM BBI T10J1a€Te
3asIBJICHHE HA JIOJDKHOCTh SKOHOMHKCTA B ATY KOMIIAHUIO.
c) Cmacubo 3a TUCBMO 2 CEHTSIOpsS, B KOTOPOM BBl 3asBJISETE O
JOJKHOCTU YKOHOMUCTA B 9TOM KOMITaHUH.

Bapuanr 2

HaunmenoBanue Bomnpoc

KOMIIETCHITHH

YK-4 — Cniocoben | BeiOepute npaBuIbHBIN BapUaHT:

OCYIIIECTBISTh 1) Cashis ... .

JIEIOBYIO a) verb

KOMMYHHKAIMIO B | b) noun

YCTHOM u|c) adjective

MMHUCbMEHHOU 2) Has the secretary come yet? I want to have my papers ... .

dhopmax Ha | a) to type

rOCYJapCTBEHHOM | b) typing
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SI3BIKE c) typed
Poccuiickoii 3) I worked so hard last week. ... .
denepanun u|a) I’m tired.
nHOCTpaHHOM(BIX) | b) I’'m hungry.
s3bIKe(ax). c) I'mill.
4) The company doesn’t ... business with the EU countries.
a) do
b) make
c) has
5) BriGepure cunonnM BelpakeHus «value-added tax».
a) tax placed on food
b) tax on what we inherit
c) tax on our income
6) [TonGepute mepeBo; CIOBa «CUIrency».
a) HaJUYHOCTH
b) BaJItOTa
C) TJ1aTa 3a mpoe3;y
7) The ability...with numbers is important for an economist.
a) to deal
b) to relate
c) to persuade
8) O.K. I’ll ... you 2000 rubles till next week.
a) borrow
b) lend
c) spend
Bri6epuTe npaBUIbHBIN IEPEBOT MIPEAJIOKEHUS
9) I have an appointment with the general manager for today.
a) Ha ceromnst y MeHs1 HET BCTpEY C T€HEPATBHBIM JUPEKTOPOM.
b) CeronHs y MeHsl Ha3HaYeHa BCTpEYa C FeHEPATbHBIM AUPEKTOPOM.
c) OpnHa U3 BCTpeU CETOTHS C TEHEPATbHBIM TUPEKTOPOM.
10)  Developing a new recruitment campaign requires a lot of time and
money.
a) Jl1is pa3BUTHS ar€HTCTBA IO HaltMy TpeOyeTCst MHOTO JCHET U CHJL.
b) Pa3Butne HOBOM KamMmaHUU IO HAOOPY MEpCcoHaa TpeOyeT MHOTO
BPEMEHHU U JICHET.
C) Pa3BuBas HOBYIO KaMITaHHIO, TPEOYETCSI MHOTO JICHET.
11)  Could you phone later, please? ... .
iﬁeCTiEﬂOEEGGH a) Jane speaking. .
HCTOBYIO b) Jane’s on the other line.
KOMMYHHKAIIIO B c) There is no one by name Jane here.
yeTHOl " 3anonnume nponycku nodxoaﬂmuyu npeonozamu
HCEMEHHO Zethankyouverymuch ... yourenquiry.
dbopmax Ha |
rOCyJapCTBEHHOM for
ASpIRE Pacnonosicume smu npeonoscenus uz nucbMa-npueiauienus 8 NpasuibHOM
Poccuiickoit nopaoxe
S;f:f;;f;M (HXI; a) You will have an opportunity to meet the Director-General.
A3b1K(2X). b) Look forwa.rd to seeing you soon. o
C) We would like to invite you to our trade meeting in London.
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d) You will find attached herewith the details of the meeting.

e) It will take place on Mayl11, 20....

Br16epuTe nmpaBrIIbHBINA BapHaHT MIEPEBO/IA.

14)  Thank you for your letter of 4 August, applying for the position of a
secretary with this company.

a) bnarogapro 3a nucbMo oT 4 aBrycra, oJarouiee Ha JOHKHOCTh
CceKpeTaps B 3TOM KOMIaHUH.

b) Crnacu0o 3a Barie NUCbMO OT 4 aBrycra, B KOTOPOM BBl IOJaeTe
3as1BJICHHE Ha JOJDKHOCTb CEKpeTaps B 3Ty KOMIaHMIO.

c) Cnacu00 3a mUCbMO 4 aBrycTa, B KOTOPOM BBI 3asBIISIETE O JODKHOCTH
ceKpeTapsi B 3TOM KOMIIaHUHN

[TporneHT pe3yIbTaTHBHOCTH O1ieHKa YPOBHS MOJITOTOBKH
(MpaBUIBHBIX OTBETOB) oann Bepbanvnuiii
(ommemxa) amanoe
80:100 5 OTan4HO
66 : 79 4 Xoponio
51:65 3 YAOBJIETBOPUTEIHLHO
10 50 2 HEYJIOBJIIETBOPUTEILHO

Kpurepuu orneHkn M37105KEHBI B IIIKAJIE OIICHKHU JIJIs1 TPOBEICHHS TPOMEKYTOUHON aTTECTaIluu
10 TUCIIUIIINHE

6.4 METOJUYECKHE MATEPHAJIBL, ONPEJAEJSIOIIUE ITPOLEYPHI
OLIEHUBAHUS 3HAHWUM, YMEHUIA, HABBIKOB U (UJIN) OIIbITA
JNESITEJIBHOCTH, XAPAKTEPU3YIOIIUX ITAIBI ®OPMUPOBAHUSI
KOMIETEHILIUMN.
®opma OmjeTa VI NPOBEJCHHUS MPOMEKYTOYHOM ATTECTAMH M0 TUCIUIIHHE

YPAJILCKHUH COITUATIBHO-PKOHOMUWYECKU MHCTUTY T (dumman)
OBPA3OBATEJIBHOI'O YUPEXJIEHUS ITPO®COIO30B
BBICIIIEI'O OBPA30BAHNS
«AKAJIEMUS TPYJIA Y COILIMAJIBHBIX OTHOILIEHU»

ConnanbHO-3KOHOMUYECKHH (haKyIbTeT
Hanpaenenue noocomosxu: 42.03.01 Pexnama u cés3u ¢ 00uecmeenHocmoio
Hucyunnuna: «llpogeccuonanvhviti UHOCMPAHHbIIL A36IKY
JK3aMeHALMOHHBIN OuJIeT ...

1. Read and translate text N with a dictionary in writing.

2.Read and translate text Ne  without a dictionary and render it English.

3. Speakontopic Ne .
YrBepxaeHs! Ha 3acenannu kadenpel [EM/I. [TpoTokom Ne OT

3aB. Kadenpoit TEM/]

Cooepoicanue 3auema (ounas gpopma obyuenus, 5 cemecmp)
1. UreHume W NHUCHMEHHBIH MEPEBOJA CO CIOBAPEM OPUTMHAIBHOTO TEKCTa MPOEeCCHOHATHLHOU
TeMatuku 06bemMoM 2000 medaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 40 MUHYT).
2. Mononoruyeckoe cooOrieHue / pa3BuTHe cUTyaruu oosemMoM 15-20 mpeioskeHUil B pamkax
M3y4eHHOHN TeMaTUKH (BpeMs Ha MOATOTOBKY — 15 MmuHyT). becena ¢ mpemnoaBarenem.
TemaTiKa MOHOJIOTHYECKUX COOOUICHU!
1. Management. Types of Managers (MenemxkmenT. Tumsl MeHETKEPOB)
2. Marketing (MapkeTuHr)
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3. Types of advertising and public relations specialists. My Future Profession (Tumsl
CIIELIMAIMCTOB IO PEKJIaMe U CBSA3AM C 001IeCTBEHHOCThI0 Most Oyayias mpodeccust)
Cooepoicanue 3auema (3aounas ghopma 0byuenus, 3 kypc)
1.  YreHue M MUCHMEHHBIN MEPEBOJI CO CIIOBAPEM OPUTHHAIBHOTO TEKCTA MPOQecCHOHATBHOM
TeMatuku 00bemMoM 2000 medaTHBIX 3HAKOB (BpeMs Ha MOATOTOBKY — 40 MUHYT).
2. MoHomnoruueckoe coobuieHune / pa3Butue curyauuu ooremom 10-15 mpemnoxeHuit B paMkax
M3y4eHHOHN TeMaTUKH (BpeMs Ha MOATOTOBKY — 15 MmuHyT). becena ¢ mpemnoaBarenem.
TemaTrka MOHOJIOTHYECKUX COOOUICHUN:
1. Marketing (MapkeTuHr)
2.Types of advertising and public relations specialists. My Future Profession (Tumsl crienuanuctoB
0 peKJIaMe U CBS3AM C 00IIeCTBeHHOCThI0O Mos Oynyias mpodeccust)

Ilposepxa cpopmuposannocmu KomnemeHyuii

YK-4 - CIIOCOBEH OCYILECTBJIATh JEJOBYIO KOMMYHHUKALIMIO B YCTHOM
M THMCBMEHHOW @®OPMAX HA TOCYIAPCTBEHHOM S3BIKE POCCHUHCKOU
OEAEPALIMN 1 UTHOCTPAHHOM(bIX) A3bBIKE(AX);
3aoanue 1.Il1epeeoo mexcma
Bapuanm 1

GETTING THINGS DONE WITH TEAMS

You’ve probably heard about the increasing importance of teams for making things happen.
But, what’s a team? And why should you bother? Couldn’t you get what you need done all by
yourself?

A team is two or more people who work together to achieve a common goal—say, creating a
new product line, or bringing company policies up to date, or planning the company picnic. Teams
work because they don’t rely solely on the skills, knowledge, and abilities of just one person. By
collecting and focusing the talent of a group of people—employees from different functions and
levels of the organization—teams can solve even the most difficult problems. And because the front-
line employees who are often tapped for teams are much closer to customers and vendors than are the
men and women who manage them, the decisions they make are often better ones.

In the good old days, most organizations were designed in a very simple fashion—as strict
hierarchies, with the top managers or owners at the top, the middle managers and supervisors in the
middle, and the workers at the bottom. This design—similar to the traditional military organization,
where privates report to corporals, who report to sergeants, who report to captains, and so on, up to
the commanding general—was reinforced both formally through organization charts and delegations
of authority, and informally through such things as executive privileges, reserved parking spaces,
executive washrooms, and the like.

While hierarchies have long been an effective way to run an organization, this is less so the
case nowadays. In today’s business-at-the-speed-of-light environment, organizations that are wedded
to strict hierarchies—where orders have to travel through numerous levels of employees before they
reach the workers who will implement them— cannot respond quickly enough to fast-changing
market conditions.

New forms of doing business—including the widespread use of teams, which can respond fast
and flexibly—are taking hold, and the old ways of doing business are quickly going out of fashion.
To make organizational sense of this fundamental change, businesses are increasingly moving away
from a structure of traditional, functional divisions that once separated organizational units (for
example, manufacturing, sales, engineering, inventory, and so forth) from one another. In their place
are teams—comprised of employees from different organizational units—whose members work
together to perform tasks and achieve common goals. Most businesses still organize their operations
by departments, divisions, and so forth, but smart managers now encourage, rather than discourage,
their employees to cross formal organizational lines to get their work done more efficiently and
effectively.
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(B. Nelson, P. Economy. The Management Bible)
Bapuanm 2.

WHAT IS MARKETING?

A market can be defined as all the potential customers sharing a particular need or want.
Marketing is the process of developing, pricing, distributing and promoting the goods or services that
satisfy such needs. Marketing therefore combines market research, new product development,
distribution, advertising, promotion, product improvement, and so on. According to this definition,
marketing begins and ends with the customer. Truly successful marketing understands the customers
so well that the product or service satisfies a need so perfectly that the customer is desperate to buy it.
The product almost sells itself. Of course this will only happen if the product or service is better than
those of competitors.

Companies are always looking for marketing opportunities — possibilities of filling unsatisfied
needs in areas in which they are likely to enjoy a differential advantage, due to their particular
competencies. Marketing opportunities are generally isolated by market segmentation — dividing a
market into submarkets or segments according to customers’ requirements or buying habits. Once a
target market has been identified, a company has to decide what goods or services to offer, always
remembering the existence of competitors.

Marketers do not only identify consumer needs, they can anticipate them by developing new
products. They will then have to design marketing strategies and plan marketing programmes, and
then organize, implement, and control the marketing effort. Once the basic offer, for example a
product concept has been established, the company has to think about the marketing mix — the set of
all the various elements of a marketing programme, their integration, and the amount of effort that a
company can expend on them in order to influence the target market. The best-known classification
of these elements is the 4 P’s: Product, Price, Promotion and Place.

Aspects to be considered in marketing a product include its quality, its features, style, brand
name, size, packaging, services and guarantee, while price includes consideration of things like the
basic list price, discounts, the length of the payment period, and possible credit terms. Place in a
marketing mix includes such factors as distribution channels, coverage of the market, locations of
points of sale, inventory size, and so on. Promotion groups together advertising, publicity, sales
promotions, and personal selling.

The next stage is to create long-term demand, perhaps by modifying particular features of the
product to satisfy changes in consumer needs or market conditions.

Marketing can also involve the attempt to influence or change consumers needs and wants.
Companies try to do this in order to sell their products; governments and health authorities sometimes
try to change people’s habits for their own good or for the general good. In other words, marketing
also involves regulating the level, timing and character of demand.

3aoanue 2. Oocyryncoenue cooepiHcanus anioA3bl4Holl npoheccuoHanbHou Jumepamypol
Bapuanum 1. Ilepeseoume na rxakue eonpocvt oaem omeem knuza “l15 QUESTIONS ABOUT
SOCIAL MEDIA» Moruzzi Massimo

The 15 Questions:

. What Are Social Networks?

. What Are Social Media?

. What Is Social Media Marketing?

. Are Companies Doing It Right?

. Why Are Companies Sending People Over to Social Media?

. Does It Make Sense?

. Do People Really Want to Engage with Brands?

. Do Companies Really Want to Engage with Their Customers?

0O IO\ DN B W —
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9. Are Social Media Useful for Customer Service?
10. What Is the Value of a Facebook "Like"?

11. What Does "Earned Media" Mean?

12. What Is "Organic Reach"?

13. Is the Free Lunch Over?

14. What Happens Now?

15. What Is the Dumbest Social Media Stunt Ever?

Bapuanum 2. Ilepeseoume na rxakue eonpocvt oaem omeem knuza “15 QUESTIONS ABOUT
NATIVE ADVERTISING» Moruzzi Massimo

The 15 Questions:

1. What Is Native Advertising?

. Is It a New Practice?

. Is Native Advertising Legal?

. Are Content Marketing and Native Advertising the Same?
. What Happened to Social Media Marketing?

. What Is Social Media Marketing Today?

. What About Influencer Marketing?

. Does Native Advertising Happen Only on Social Media?
9. What About Native Advertising on Newspapers?

10. Can It Get Any Worse?

11. Does Native Advertising Work?

12. Why Does It Work?

13. Does It Have Negative Consequences?

14. Should Native Advertisement Be Deregulated?

15. What Does the Future Hold for Native Advertising?

0N WD b~ WD

JIMCT COI'JTIACOBAHUA
Neri/it [lonpasnenenue DamMuus ITonnuce Jara
1 Kadenpa TEM/] N.0. Tumodeena 10.06.2020
2 bubnuoreka I'.B. [IInmakoBa 10.06.2020
3 YMO M.O. JlepsiOnueBa 10.06.2020
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